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OVERVIEW 
2x Consumer Products Growth Partners joins with founders and management of emerging 
consumer products businesses capable of growing exponentially via an infusion of capital and 
management expertise. Focus areas include food, beverage, personal care, home care and pet 
care – particularly in the organic/natural, specialty/gourmet and ethnic sectors. Businesses are 
primarily within the $1 million to $15 million revenue range and meet the following criteria:  

�� Founders/management team seeking a partner, not just an investor 
�� Powerful consumer-driven positioning with exceptional product fulfillment 
�� Strong sense of “proven-ness” based on in-market performance 
�� Exponential growth potential to at least $30+ million in revenue within 3 to 5 years 
�� Categories that immediately leverage our expertise 
�� Attractive go-to-market approach leading to sound long-term financial proposition 

A minority ownership stake as part of a partnership is most common, but a majority interest or 
complete buyout is not atypical. 
 
FORMULA FOR SUCCESS 
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VALUE-ADDED RESOURCES 
2x Consumer Products Growth Partners has directly relevant expertise as operators and investors 
in large and small consumer products companies. In particular, the principals have more than 350 
years of directly relevant expertise leveraging deep industry experience, contacts and connections 
to build marketplace winners and create shareholder value in small and large consumer products 
companies. See team biographies attached. 
 
CONTACT INFORMATION 
Andrew S. Whitman, Managing Partner 
  Phone: 312.337.9085 awhitman@2xPartners.com 

  Fax:   312.873.4509 www.2xPartners.com 
1634 N. Larrabee   |   Chicago, IL 60614 
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